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Contents University of Chester

Established in 1839, the University of Chester is 
one of the oldest higher education institutions in 
the UK and offers a warm welcome to applicants 
from all parts of the world.

The University now has some 16,700 students, 
drawn from the United Kingdom, Europe and 
overseas, particularly France,Germany, Spain, 
Finland, Australia, the United States, India, China, 
Nigeria, Georgia, Turkey, Kazakhstan, Pakistan, 
Thailand, Saudi Arabia and Malaysia.

The University is keenly aware that individuals 
from different cultural and educational 
backgrounds have differing needs, students 
will find that the University is available to 
advise, support, counsel, and create learning 
opportunities for them throughout their time with 
the University.

The University upholds the highest professional 
standards and is committed to meeting the needs 
of students and international partner organisations 
with sensitivity and care.
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The MBA International Programme is ideal for 
students who wish to master the disciplines of 
international marketing, human resource 
management, finance, business and strategy  
and gain a thorough understanding of this field 
within the context of both developed and 
developing economies.

The programme is designed for middle to senior 
management level professionals, who wish to take 
their understanding of international business 
management further. 

The aim of the MBA programme is to combine 
accepted theoretical and ideological aspects of 
best business practice with academic process. This 
will enable managers to make more informed 
decisions about real-life business situations. It is 
also is seen as a vital part of modern business, 
improving the efficiency of employees and their 
value to the company. A Master of Business 
Administration degree is regarded as the premium 
qualification in modern international business.

A Tailor-made MBA Course

One distinct advantage of this MBA course is the 
option to complete the final project in a manner 
suited to the student’s ambitions. The classic 
dissertation is ideal for more academically focused 
students, the Integrated Case Study is aimed at 
professionals working in the corporate 
environment while the Business Development 
Proposal has been specifically designed for 
emerging entrepreneurs. 

Master of Business Administration
International Programme

Expert Tuition 

At the University of Chester, students will learn 
from lecturers who are both highly qualified and 
experienced in their fields. The University staff 
offer great subject knowledge, they are also 
friendly, supportive and dedicated to helping 
students achieve their ambitions. 

Excellent Facilities

The University offers excellent facilities which are 
specially designed to complement, enhance and 
benefit the student experience.

Supportive Environment

The University is dedicated to its students and 
endeavours to do everything in its power to help 
them succeed. The University has dedicated 
members of staff to assist with any queries or 
concerns and aims to provide support at  
every level.

Key Benefits of the MBA Course
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Since opening in 1839, the Chester Campus has 
grown and changed radically to become a modern 
21st century campus.

While the University is still proud of the heritage 
on which it is built, and the original buildings that 
sit at the heart of the campus, it is excited about 
the continued investment in new facilities that 
create today’s modern university environment.

What is the University of Chester currently doing?

Recent investment has seen the development 
of a brand new purpose-built students’ union 
facility, as well as a refurbishment of the learning 
resources centre to include podcasting facilities, a 
smartboard system and media viewing room.

The Faculty of Health and Social Care’s new £4 
million headquarters includes state-of-the-art 
lecture theatres, clinical skills laboratories, and 
its very own cafe serving healthy food.

The recently-acquired Kingsway Buildings are 
home to the Faculty of Arts and Media, which 
offers the latest courses and facilities for creative 
and performing arts students.

Because university life is not just about getting a 
degree, social and leisure activities are an important 
and long-established part of Chester Campus life. 
On-campus sports facilities include squash courts, a 
fitness and leisure centre, swimming pool, sports hall 
and floodlit all-weather pitch.

Most of the student accommodation is also on or 
near campus and excellent private apartments or 
houses available for more mature students in the 
city and near the campus. The campus benefits 
from various cafes and dining halls,  
and a launderette.

Only a short walk from Chester city, the modern 
campus also boasts an abundance of green space, 
and beautifully kept gardens, which provides 
students with an exciting environment in which to 
live and study.

Why Choose the University of Chester
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The Vision

The University is passionate about the 
advancement of knowledge and the  
education of students.

The University takes university education in 
imaginative directions.

The University is important to the region and 
wants to be viewed in the UK and internationally 
as exceptional.

The University’s key contribution is to the 
enhancement of social, cultural and economic 
well-being.

Vision and Values

The Values

} Academic ambition. The University maintains a  
 commitment to research and teaching excellence,  
 with an emphasis on ensuring that both students  
 and staff realise their full potential.
 
} Innovation. The institution’s philosophy is to be 
 purposeful, challenging and curious about the 
 world; it is prepared to do things differently.  
 The University actively encourages creativity,  
 entrepreneurship and enthusiasm in all it teaches.

} Supporting each other. The University is friendly  
 and inclusive, supporting and encouraging  
 students to strive hard to anticipate and meet  
 their needs and aspirations.



4

C
O

U
RS

E 
D

ET
A

IL
S

Designed to meet the development needs of 
middle to senior managers from a wide range of 
organisations, the MBA programme attracts 
candidates from around the world, helping to 
give it a truly international flavour. People take 
the course for a variety of reasons: some wish to 
enhance their career prospects within their 
current area of expertise, whereas others are 
looking to move from a specialist field to a more 
senior, strategic role.

Whatever the aim, the course content can 
develop students to be effective managers, 
equipped to help their organisations meet the 
evolving challenges of the 21st century business 
environment. It places an emphasis on developing 
key competencies, including leadership, decision-
making and organisational transformation, and 
innovation to a senior level. The course is 
designed to equip the student with the 
knowledge, understanding and skills to better 
manage complex organisational issues in a 
changing and challenging climate.

Teaching methods include lectures, case studies, 
syndicate work, role playing, business games and 
group presentations. Syndicate and group work 
is encouraged to enable students to benefit from 
the varied backgrounds and experience of other 
cohort members. Guest speakers and alumni are 
also be invited in order to enrich the content.

Course Details

MBA International Programme

Total Fee £8,950*

Duration 12 Months

Requirements

} A Bachelors degree from a recognised university  
 with good grades (should be equivalent to a  
 UK Bachelors (Hons) degree)
} At least 2 years post-graduation  
 professional experience
} Those candidates for whom English is not a  
 first language will be expected to demonstrate  
 a certificated level of proficiency of a score of  
 at least IELTS 6.0 or equivalent**.

 Special Bursary Fees Available

MBA Modules*

Semester 1

} Management Skills and Entrepreneurship
} Marketing Management in  
 the Global Environment
} Financial Analysis and Management

Semester 2

} Strategic Management in Global Contexts
} Managing Human Capital
} Research Methodologies

With an elective from:

} International Business
} Corporate Finance
} International Marketing Management

Postgraduate Major Project

As part of the course, students will be required 
to undertake one of the following methods of 
study. This is subject to formal approval by their 
Course Leader: 

} Integrated Case Study; OR
} Business Development Proposal; OR
} Dissertation

** Students who do not meet the English level proficiency  
 standard will be required to do a pre-sessional  
 English course.

* Information correct at time of publication.  
 Course fees and module content may be subject to change.  
 This document does not form part of a contract  
 between you and the University.
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Management Skills and Innovation

This module looks at ways of fostering 
entrepreneurial and innovative culture at all levels 
of an organisation. Main focuses are on small 
business start-up, creative thinking and 
employability skills.

Marketing Management

The core of this module examines marketing issues 
using a series of case studies from a range of 
industries. The aim is to further develop relevant 
employability and professional skills.

Financial Analysis and Management

This module addresses the intelligent 
measurement and evaluation of business 
performance and risk in developing understanding 
of the major financial statements of organisations.

Strategic Management

This module explores the rich field of strategic 
management and how strategic analysis and 
formulation contribute to an organisation’s 
performance.

Managing Human Capital

Students are introduced to the key concepts 
and policies underlying HRM in organisations, 
examining techniques, procedures and systems 
available to management in order to enhance 
performance.

Research Methodology

This module aims to develop the ability to 
effectively carry out small-scale business or 
management research using quantative and 
qualitative techniques. The analytical 
methodology taught on this module is directly 
related to the skills needed to deliver the course 
Major Project.

International Business

Students are asked to look at the driving forces in 
international business, and the interpersonal skills 
and market knowledge that facilitate informed 
decision making in a global context.

Corporate Finance

Students are provided with the analytical tools to 
evaluate investment and finance aspects of firms.
This is applied to the use of corporate finance 
in strategic development in the light of external 
influences and corporate activities.

International Marketing Management

This Module allows students to explore a range of 
marketing models applied to a variety of industry 
sectors and international contexts; current trends 
in international marketing are examined.

Postgraduate Major Project

The Major Project is a challenging piece of 
academic study combining the main elements of 
the taught programme. To further tailor the  
MBA programme to the ambitions of individual 
participants, students are given the option of 
three modes of delivery for their Major Project: 
The Dissertation option allows students to examine 
in detail a subject of original research in a 
relevant area of their own interest.  
 
The Integrated Case Study requires students to 
analyse an existing business and management 
scenario. The Business Development Proposal 
focuses on all aspects of the creation of a new 
venture, ultimately concluding in a commercially 
viable and sustainable SME business plan.

Course Contents
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Building a Career

This is not only an MBA, but one from a reputable 
British university that can enhance career prospects. 

Advancement

MBAs provide a passport to promotion 
opportunities from junior to senior level 
management in multinational companies.

Employers’ Preference

The current trend is for employers to recruit 
MBA postgraduates rather than undergraduates. 
Therefore, an MBA qualification will be a 
significant advantage on any CV.

Increased Earnings

Research provides evidence that employees with 
an MBA qualification command higher salaries. This 
is true whether you work in Asia, the Middle East  
or Europe.

Employers’ Recognition

Employers recognise the fact that a UK University 
MBA is the advanced business degree of choice and 
provides the employee with the necessary skills 
and understanding of commercial operations to 
contribute to an internationally viable enterprise.

Reasons to Study the MBA

Critical Thinking

An MBA provides the essential tools for advanced 
critical thinking, creating a platform for 
successful interaction with colleagues from 
different backgrounds and areas of experience. 
This improves an overall strategic, tactical and 
operational understanding of corporate structures.

Self-Actualisation

The MBA qualification is a means of improving 
confidence in self-attainment, both commercially 
and financially.

Dynamism

MBAs provide the necessary transferable skills 
to cope with the management of change in a 
work environment. The MBA course specification 
includes an emphasis on the development of 
entrepreneurship, business ethics, innovation and 
leadership skills.

Mobility in the Global Job Market

Having an MBA qualification can ensure greater  
employee mobility and increase opportunities 
within the global job market.

7
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** Students who do not meet the English level proficiency  
 standard will be required to do a pre-sessional  
 English course.

* Information correct at time of publication.  
 Course fees and module content may be subject to change.  
 This document does not form part of a contract  
 between you and the University.

BA Programme*

Semester 1

} Marketing Management 
} Managing Information and Technology
} Quantitative Techniques in Business

Semester 2

} Business Accounting 
} Managerial Economics
} Organisational Behaviour

Semester 3

} Human Resource Management
} Project Management
} Personal Managerial Effectiveness

Semester 4

} Business Research Methodologies
} International Business
} Financial Management 

Semester 5

} Strategic Management  
} Entrepreneurship
} Dissertation OR Major Project  
 (Commences Semester 5) 

Semester 6

} Innovation and Technology Management
} Integrated Case Study  
} Dissertation OR Major Project  
 (completed in Semester 6) 

Undergraduate Business Courses

BA (Hons) Business Studies

Total Fee £14,950*

Duration 2 Years

Requirements

} 2 ‘A’ Level passes or equivalent
} Should be at least 18 years old
} Minimum overall IELTS score of 6.0 with at  
 least 5.5 in all other components or equivalent  
 recognised qualification**.

 Special Bursary Fees Available

The Business Studies degree programme 
covers a balanced curriculum between the 
different business disciplines, supported by the 
development of applied business skills and an 
understanding of the business world. The course 
takes into account the latest business developments 
and is designed to allow flexibility and choice. 
Students can follow a broad business course or  
tailor their studies towards particular interests.
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** Students who do not meet the English level proficiency  
 standard will be required to do a pre-sessional  
 English course.

* Information correct at time of publication.  
 Course fees and module content may be subject to change.  
 This document does not form part of a contract  
 between you and the University.

BA Programme*

Semesters 1 and 2

} Fundamentals of Mathematics
} Study Skills
} Introduction to IT
} Business Communication
} English for Academic Purposes
} Introduction to Accounting
} Legal Framework
} Introduction to Economics
} Introduction to Marketing
} English for Higher Education

Undergraduate Business Courses

Degree Foundation Programme

Total Fee £6,950*

Duration 1 Year

Requirements

} British ‘O’ Levels or equivalent
} Should be at least 18 years old
} Minimum overall IELTS score of 5.5 or  
 equivalent with a minimum score of 5.0  
 in all other components**.

 Special Bursary Fees Available

Students who do not have ‘A’ levels or equivalent 
qualifications for direct entry to a Bachelors 
Degree Programme are required to complete a  
12 month (2 semester) Degree Foundation Course 
prior to commencing BA (Hons) in Business Studies.  
 
Such students can expect to complete the entire 
degree foundation and degree in approximately  
3 years.


